


ABOUT ARC

History

Accomplishments

American Ramp Company is 
skater-owned and operated. At the heart 
of everything we build is a belief in the 
transformative power of community 
recreation. Since our beginning, we have 
provided communities locally and 
internationally with fun and safe spaces 
for children to play and people to gather. 

In addition to our long list of completed projects all 
around the globe, we also partner with professional 

skateboarders to create uniquely designed skatepark 
features unlike anything you’ve skated before.

Our business began humbly in a Midwest garage in 1998. Driven by a 
passion for skating, we have provided communities in every US state, 
as well as over 40 countries around the world, with premier parks 
designed for skateboarding and cycling.



Types of Parks

Pumptracks

Skateparks

Bike Parks &
Bicycle Playgrounds

Our versatility and ingenuity allow us to meet the demands 
for any community.

Working with community leaders and skaters alike, American Ramp 
Company builds and designs both above-ground and in-ground 
skateparks to suit any park space.

Both cyclists and skateboarders all over enjoy modular, pre-cast, and 
Velosolutions asphalt tracks by American Ramp Company.

Bike parks and Bicycle Playgrounds by American Ramp company 
help children learn to ride in a dedicated space, away from the 
hustle and bustle of city streets. 



Community Benefits of
As a skater or concerned community member yourself, 
the viability of a park in your area may be a no-brainer. 
The decision-makers in your town, however, may not 
recognize the substantial value that a skatepark can offer. 
Mayors, boards, and councils need signatures, data, and 
razor-sharp appeals before they start paying attention.

Skate and Bike Parks

Social Benefits
Imagine the difference that a city’s investment in their recreational 
skaters can make. Skateboarding often experiences a bad rap in the 

public eye, but when decision-makers recognize the demand for 
dedicated skating space, the result is a net positive for everyone.

Skateparks provide skaters of all ages a place to gather, cheer each 
other on, teach new tricks to the newbies, and cooperate in a shared 
space. Newcomers can hone their skills away from busy streets in a 

safe, purpose-built environment.

The benefits to skaters’ health also provide good leverage with your 
community’s decision-makers. In areas where childhood obesity 
rates are high and school retention rates are low, skateparks keep 

youth motivated, engaged and active.



ECoNomiC BEnEfiTs
A new park attracts new visitors. Expect skaters from 
surrounding locales to see what the hype is about, and 
to grab lunch at nearby restaurants or enjoy a weekend 
skate-cation in your town. If your park is right for it, you 
can also host tournaments and competitions,  attracting 
even more attention and visitors to your area.
 

Environmental Benefits
Communities with strong environmental concerns 
have reasons to consider a skatepark also.

Skateparks can be designed and constructed along-
side existing public green spaces. They require no 
additional water for upkeep as green space does, 
and some parks require little additional alterations 
to the surrounding area.
 



To start a grassroots campaign for a 

skatepark in your community, you’ll 

need to make connections with a few 

key stakeholders and be able to appeal 

to their particular interests. 

How 
TO GET 

Started

How 
TO GET 

Started



Make Connections
The challenge for any grassroots movement is to generate 
interest and support from other individuals and groups — 
some who will already have their minds made up about the 
need for a skatepark in your community, and others who 
will need to be persuaded.

The important audiences you should engage with are skaters 
and bikers, the taxpaying community (particularly home 
and business owners near prospective park locations), and 
the decision makers of your municipality.

ThE SkaTeRS

Skaters and bikers are the most likely to agree with the need for a 
skatepark, and they make great volunteers for fundraising. Find 
them at their typical hangouts and drum up a conversation to see 
who might want to help your cause. Find Facebook or Reddit pages 
for area skaters and get people interested.



ThE 
Taxpayers

Secondarily is the community 
at-large, or, more appropriate-
ly, the non-skaters. These are 
the home and business owners 
in your locale. Their tax dol-
lars will help fund the project, 
so gathering their support is 
critical to your cause.

Taxpayers may also be more 
difficult to persuade about the 
need for a skatepark, so be 
prepared to speak to their par-
ticular interests: giving com-
munity youth a safe place to 
skate and  improving property 
values.

With your grassroots campaign 
bolstered by the support of 
skaters and non-skaters alike, the 
real work of appealing to project 
boards and city officials begins.

Decision makers want to know 
why a skatepark will benefit the 
town and how it can be built 
with an appropriate budget. At 
this stage of the process, you 
should be able to demonstrate 
the breadth of support you’ve 
gathered from skaters and 
taxpayers and give researched 
projections about how a 
skatepark will improve the 
community for everyone.

ThE 
Decision
Makers



ThE 
Decision
Makers

Fundraising the
GrasSroots Way

Fundraising will cost you some money, and you’re going

to need the help of volunteers if you want to keep your 

costs low enough to benefit your cause.



Events
Events will require ample planning, and they have the 
greatest potential to help you raise funds for your new 
skatepark. The key to making them profitable is to keep your 
own operating cost low, which means asking volunteers to 
lend their time and businesses to donate things like food, 
drinks, prizes, or sound equipment.

Keep in mind that although you’re raising money for a 
skatepark, these events should appeal to the whole 
community. Your goal is to generate awareness and 
gather donations, so host events that are most likely to draw 
a crowd.

Concerts
Find local bands or musicians (who may be skaters them-
selves!) who are willing to give their time to a good cause. 
They may have their own sound equipment or be able to 
connect you with someone willing to lend their setup.

Charge a cover to enter, and make it known that the 
proceeds go straight to your community improvement 
project. If you can find a business or organization to provide 
food and drinks, you can charge for these items and put the 
money straight into your park fund.

Between bands, hop on the mic and spread the word about 
the importance of your park to the attendees. Who knows, 
they might become your next highest donor or your best 
volunteer.

 



COMPETITIONS

Skateboarding events provide a great opportunity to draw in the 
local community, show off local talent, attract new attention to 
your cause, and raise valuable funds in the process.

For this kind of event, you will need volunteers to handle entry, 
serve food and drinks, and judge the competition. Encourage local 
skaters to sign up to compete. If possible, you might be able to find 
community members willing to make skating features to amp up 
the competition.

RafFles & AUcTionS
These types of events require a lot of planning and preparation, but 
they appeal to a wide audience, and they give local businesses and 
organizations a good opportunity to engage with their community 
by donating prizes.

Leverage your connections and contact anyone who might be will-
ing to donate. Find volunteers to visit area businesses and see what 
donations they can gather. Make flyers or infographics that may be 
distributed or displayed at cash registers to drive word-of-mouth. 
Prizes may include gift cards, products, apparel, vouchers, or free 
or discounted services.



ONLINE

Person-to-person

Fundraising online is a great way to acquire additional funds for 
your new skatepark, and with reputable online platforms like 
Facebook’s Causes and Kickstarter, generating a buzz beyond 
your own municipality is easier than ever.

If you have the budget or the acumen, design a landing page 
with all the information someone would want to know before 
deciding to donate, or create a Facebook page and post regularly 
to stay top-of-mind. Volunteers can share your posts or link to 
your landing page to spread the word. Before you know it, you 
might raise more than you ever thought possible.

Grab your board, hit the streets, and show others your passion 
for your project with person-to-person fundraising. Focus on 
the neighborhoods that will benefit the most from a new skate-
park.

Many homeowners may not be ready to commit to a donation 
immediately, so come prepared with flyers, fact sheets, or a card 
with information to find you online.



LET US HELP 
American Ramp Company has been sharing a love of skating with 
communities all over the globe for over 20 years. We have experi-
ence in planning, designing, and building stellar parks that bring 
skaters together.

If your town needs an upgrade, let us help. Find us online and tell 
us where you’re located and what kind of park will be best for your 
community’s needs. We’ll partner with you every step of the way.

Contact Info:
Phone: 800-949-2024
Phone: 417-206-6816
Fax: 417-206-6888
601 McKinley Ave
Joplin, Missouri 64801
sales@americanrampcompany.com

COntact uS

mailto:sales@americanrampcompany.com
https://americanrampcompany.com/contact/

